
September media highlights 

Consumer news and features 

International 

Outlet: The Whisky Lady blog 

Reach: 30,000 unique visitors per month 

Headline: Ultimate Bristol Boozy City Guide 

Date: 14/09/16 

Blogger Anne-Sophie Bigot spent two nights in the city visiting bars and distilleries for her France-

based site, which mainly attracts visitors from UK, USA, France, Ireland and Scandinavia. Her 

scheduled visits included a Psychopomp distillery tour, lunch at Lido and overnight at Number 38 

Clifton. 

Outlet: Apple Ping (Weibo) 

Reach: 389,000 followers 

Date: 22/09/16 

Blogger and photographer Apple Ping spent three nights in Bristol following the Visit Britain Social 

Travel Summit in Inverness. She posted on her Weibo, facebook and Instagram accounts from 

activities including Where the Wall street art tour, Brunel’s ss Great Britain, The Glassboat, Mercure 

Bristol Brigstow hotel, hot air ballooning, Avon Gorge Hotel, Clifton Suspension Bridge, Bambalan, 

Watershed, Bristol Old Vic and St Nicholas Market. 

Travel Trade 

Outlet:  Incentive Travel & Corporate Meetings magazine 

Reach: 47,000 unique visitors per month 

Headline: Destination Bristol team wins prestigious meetings industry award 

Date: 19/09/16 

ITCM magazine ran a feature off the back of Destination Bristol’s press release announcing the 

conference team’s success at the miaList 2016 awards. BBP media also ran the story. 

 

Press trips (where coverage is forthcoming) 

Robert Haidinger from Abenteuer und Reisen – one of Germany’s best travel magazines with a 
monthly circulation of 73,010 – spent three nights in the city for an upcoming double-page spread. 
Planned activities included a Where the Wall street art tour with a media pass issued for the rest of 
his trip and free time as requested. 

Visit Britain and British Airways collaborated on a group press trip targeting journalists from Korea 
and showcasing the destinations accessible by train from Heathrow airport. Six Korean journalists 
spent a night in The Bristol hotel, with dinner at Bordeaux Quay, a blue badge-guided walking tour 
and lunch at Pieminister before departing for Temple Meads on Bristol Ferry Boat. 

Jerome Blin from France’s Pleine Vie senior Magazine spent a night at Mercure Bristol Holland House 
Hotel and Spa, with a morning walking tour of the city led by blue badge guide Liz Gamlin. Pleine Vie 
is a monthly magazine, has a senior/retired audience, a circulation of 715,633 copies and reaches 
2,539,000 readers. 

http://thewhiskylady.net/2016/09/14/ultimate-bristol-boozy-city-guide/
http://www.incentivetravel.co.uk/news/awards/35258-destination-bristol-team-wins-prestigious-meetings-industry-award
http://www.bbpmedia.co.uk/news/professionalservices/destination-bristol-wins-prestigious-meetings-industry-award.html
https://www.abenteuer-reisen.de/das-magazin/
http://www.pleinevie.fr/


Eugenio Spagnuolo from Italy’s Huffington Post (179,956 readers daily) spent a weekend in Bristol at 
Doubletree by Hilton Bristol City Centre. His trip included a Where the Wall street art tour, St 
Nicholas Market, guided walking tour with Duncan McKellar, The Glassboat, Thali Café, Avon Gorge 
Hotel and Clifton Suspension Bridge. 

New York blogger Alexandra Baackes spent three days in the city in early September for her Alex in 
Wanderland blog, which attracts more than 300,000 page views per month. 

Press releases 
 

Headline: New in October in Bristol 
Destination Bristol issued a release to local, regional and national media contacts about the new 
openings and unique events in the city during October – including Bristol Harbour Hotel launch, the 
new Bristol Cider Shop at Wapping Wharf, new Eat Walk Talk Bristol food tours, new Pygmy Hippo at 
Bristol Zoo and the return of Bristol Cocktail Week and Wildscreen. 

Headline: Destination Bristol team wins prestigious meetings industry award 
News of Destination Bristol scooping the title of ‘Conference Team of the Year’ at the annual miaList 
2016 awards was issued to local and travel trade media. 

 

Networking and news 
 

Wendy Johnson goes on maternity leave on Friday 7 October. Lesley Gillilan will take over the post 
of media Liaison Manager until Wendy returns next year. Lesley will work three-and-a-half days a 
week – Monday, Tuesday, Wednesday, Thursday morning lesley.gillilan@destinationbristol.co.uk 
(0117) 9462203. 

mailto:lesley.gillilan@destinationbristol.co.uk

